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34% of the workforce, 
but estimates  
forecast 75% by 2025

MILLENNIALS GENERATION Z

Each generation contributes unique perspectives  
and work styles to the enterprise environment.

The oldest among 
them are just 

beginning to enter 
the workforce

Helping HR Leaders Understand the  
Next Generation of Workers 

1996 2010

We help you recruit the right people 
and unlock their best performance


